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1	

Figure	1	–	overview
	of	export	shares	from

	Baham
as	and	global	annual	im

port	grow
th	rates	from

	
export	partners	of	Baham

as	for	w
orn	clothing	and	furnishing	articles	

	

Since	all	current	export	destinations	reached	declines	in	im
port	values	over	

2011-2015	and	m
arket	sizes	are	relatively	sm

all,	entering	new
	m

arkets	is	
key.	N

earby	m
arkets	Aruba	and	Belize	m

ay	offer	interesting	opportunities.	
The	m

arket	size	is	not	huge	but	grow
th	ranges	from

	very	good	to	
outstanding.	G

iven	the	geographical	proxim
ity,	Baham

ian	exporters		
are	advised	to	explore	the	opportunities	in	m

ore	detail.	
	

Table	1	–	largest	potential	new
	m

arkets	for	Baham
as	(based	on	im

port	value	>	1	m
illion	

U
SD,	geographical	distance	and	im

port	tariffs	com
pared	w

ith	current	suppliers)	
	

PO
TEN

TIAL	M
ARKETS	

CLO
THIN

G
	ACCESSO

RIES	&
	IN

TERIO
R	FU

RN
ISHIN

G
	ARTICLES				

	
		

	
									

	
Average	annual	
grow

th	’11-‘15	
Im

port	value	2015	
(U
SD

	thousand)	
Baham

as’	
share	‘15	

Leading	suppliers	

A
ruba	

+292%
	

1,608	
0%

	
U
SA

	(73%
),	Panam

a	(19%
)	

G
uinea	

+39%
	

33,584	
0%

	
U
.A
.E.	(67%

),	Italy	(18%
)	

Belize	
+29%

	
4,006	

0%
	

U
SA

	(74%
),	G

uatem
ala	

(14%
)	

M
ozam

bique	
+27%

	
63,229	

0%
	

China	(22%
),	U

.A
.E.	(16%

),	
U
SA

	(11%
)	

Source:	Tradem
ap	(2017).	

	

Potential	grow
th	at	current	export	destinations	

•
U
SA

	is	the	dom
inant	export	destination	of	Baham

as	at	1.4	m
n	U

SD
	and	70%

	of	the	export	

share	in	2015.	G
lobal	im

ports	of	clothing	accessories	and	interior	furnishing	in	U
SA

	

decreased	from
	2011-2015	w

ith	-14%
	on	average	annually.	Baham

ian	exports	to	U
SA

	also	
show

	a	decrease	in	this	period:	-8%
	on	average	annually.		

•
A
ll	other	current	export	destinations	of	Baham

as	show
	negative	average	annual	grow

th	
rates	over	2011-2015	as	w

ell.	That	includes	Canada	as	the	2
nd	largest	destination.	Panam

a	

and	Sw
itzerland	are	the	closest	to	stable	im

port	values	per	year	over	this	period	(-2%
),	but	

export	values	from
	The	Baham

as	to	these	m
arkets	are	very	sm

all:	below
	50,000	U

SD
.	

	

Potential	new
	m

arkets	
•

N
earby	country	A

ruba	reached	outstanding	average	annual	grow
th	increase	

(+292%
)	over	2011-2015.	Current	leading	suppliers	U

SA
	and	Panam

a	do	not	have	

advantages	over	Baham
as	in	term

s	of	geographical	distance	and	tariffs.		

•
Belize	also	show

s	a	favorable	trend	at	+29%
	average	annual	grow

th	over	2011-

2015.	A
s	a	grow

ing	m
arket	nearby,	it	m

ay	offer	opportunities	to	Baham
ian	

exporters.	

•
G
uinea	and	M

ozam
bique	are	m

arkets	in	A
frica	that	are	both	significant	in	size	and	

displaying	good	grow
th	rates.	H

ow
ever,	it	m

ay	be	quite	challenging	to	enter	these	
unknow

n	m
arkets.		

	

Source:	Tradem
ap	(2017).	

	


